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A Message from
Lasith Malinga

Brandix Brand Ambassador
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Strange is our situation here

upon earth. Each of us comes
for a short visit,

not knowing why, yet
; i s am thrilled to have joined Brandix as a Brand Ambassador, working
sometimes seeming to a divine to promote the Group’s Corporate Social Responsibility (CSR) and

purpose. From the stan dp oint of Human Resource Development (HRD) programs.

dally |ife, hOWGVGI', there is one Being a sportsman teaches you to constantly raise your goals and find
the determination to achieve them. Brandix, as Sri Lanka’s leading
thing we do know: that we are apparel manufacturer, understands the importance of aiming high and
trying hard. Brandix has achieved much over the years, to become one

here for the sake of others...for of the most respected Groups in Sri Lanka and South Asia.
the countless unknown souls But I think the most important thing about Brandix is its heart. I am
: impressed by their deep concern for their associates and their
with whose fate we are communities and for environmental issues. It is the Group’s reputation
connected by as a leading ethical employer that makes me most proud to be one of
9 the Brandix team. I look forward to participating in the valuable work

a bond of sympa'[hy_ Brandix does for the communities it works with.

Albert Einstein



REACH

From the Brandix CSR Centre

t is with pleasure that we launch the first
issue of REACH for 2007 — a review of
the first six months of the year. This year
Brandix continues a number of community
outreach projects that help overcome the
barriers faced by many households and
instifutions in accessing safe and clean
drinking water. The relationship between
Brandix and these communities is a
cooperative and mutually beneficial one. Not
only do we provide a service to these
communities, but we also learn from them by
engaging community leaders.

2007 has also seen an unprecedented
momentum in the climate change challenge.
It is increasingly clear that ignoring the
implications of climate change and delaying
responses are not viable options. Playing our
part in environmental protection, Brandix is
committed to safely, efficiently and reliably
managing and operating resources within its
command and rising to meet the challenges
of global warming.

Our key community outreach project *Water
is Life: Care for our Own’ was initially

planned to meet the needs of associates over
a period of three years, with the first year
benefiting 200 associates. Due to the
urgency of these needs however, we have
decided to fast track the process and have
committed to the completion of
approximately 500 projects that will benefit
both our associates and their communities by
the end of 2007.

Water is life — let’s make every drop count!

Brandix Conducts

Members of the public contribute to the cause

randix associates donated over 70

gallons of blood to the National Blood
Bank on June 14, 2007 to mark World Blood
Donor Day. More than 720 associates
donated blood at six locations over the
preceding three days in a massive campaign
coordinated by the Brandix Corporate Social
Responsibility (CSR) Centre and assisted by
personnel from the Blood Bank.

Brandix Group companies Brandix
Casualwear, Brandix Intimate Apparel,
Brandix Finishing, and the Brandix College
of Clothing Technology (Brandix College)
and American & Efird Lanka (A&E Lanka)
hosted these blood donation programmes for
associates. The blood donation programme
at the Brandix College in Ratmalana was
also open to members of the public. Brandix
Casualwear in Ja-Ela had the most
successful campaign within the Group,
contributing 15 gallons of blood.
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The blood collected through these efforts
was presented to S. Liyanage the
Supervising Public Health Inspector at the
National Blood Transfusion Service by
Rupika Gunawardana, Manager HR &
Internal Communications of Brandix
Casualwear.

Anusha Alles, Head of CSR at Brandix said,
“The response from our associates to this
initiative was most encouraging, they have
shown that at Brandix, CSR is not driven
from the top, but is part of our corporate
culture.”

Mr. Liyanage said: “This effort by Brandix
will save many lives. Companies like
Brandix are an example of how corporate
entities can care for the wellbeing of the
community.”
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Give the gift of life.

What better season
to come in than right
now and give
the gift of life?
Give blood.

Dean Eller
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