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From the Brandix CSR Centre

Welcome to the 2nd edition of the REACH magazine for 2012. This edition showcases the activities of the company in the first six months of
the year.

It has been increasingly accepted that women should play an important role in water management. Understanding that technical solutions are
insufficient to ensure equitable and secure access to water resources, we increased our focus on the governance of water supplies and particu-
larly on community based approaches for their management. Thus in June we launched the “Jalavahini” initiative — an initiative to empower
women community leaders in the water sector.
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Water is life
o
Make every drop count

We remain committed to improving the well - being of society through our active involvement in vulnerable
communities and hope you will be inspired to join our cause.

Our Mission

TO LEAD in being responsible corporate citizens. Not because we are convinced that it is a good way of doing business,
but because we believe it is the right way of doing business.

TO STRIVE to make a meaningful difference everywhere we do business.
TO LISTEN and RESPOND to environmental challenges that affect our society and our planet.

TO INSPIRE  people to work towards protecting and improving water access and availability in our communities.
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